TheNice\Way

*Nice is “an homogenous and innovative design, functionally correct
and easily adaptable to a number of building or architectural applications”.

(from ADI, Associazione per il Disegno Industriale - Index Design 2000)
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TheNice\Way

To all our Nice Friends
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Nice Is:

/ )
/ f “producing and marketing automation systems for residentie
| J and professional applications, designed to make life easie
/ for installers and final users.”

Lauro Buoro
Chairman Nice Group SpA
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ClICk! Go out more

“The way Nice sees things, the remote’s job is to give you peace of mind so
that you can leave the house without having to worry about a shutter rolled
up or an open gate, reminding us of the freedom of using our time to live in
the real world instead of isolating ourselves in its virtual counterpart.”

Lauro Buoro
Chairman Nice Group SpA




Project Studio Arch. Carlo Dal Bo
Vittorio Veneto TV ltaly
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The OUU | ﬂe of the Nice offices




The architect, Carlo Dal Bo










There are followers of trends and

e D‘Eﬁ'm—;h_,

then there are creators of a style

Ever since it was founded, Nice has striven to create “easy-to-use”
instruments for each of the groups it deals with: easy for the salesperson,
the installer, the user.

For almost fifteen years now, Nice has been developing and refining its
products in the continuous pursuit of new solutions to better meet the
customer’s demands. This care-oriented approach has allowed Nice, in virtually
no time, to make a name for itself in a sector already saturated with competitors.



With what results?
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The answer to this question comes from the market, where Nice’s growth
continues to put the other brands to shame. As further confirmation, in
recent years Nice products have been exhibited in museums of design and
applied art, and have won various awards — including one at the 19th
“Compasso d’Oro” event, the most prestigious award in the field of design.
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The Mhouse project

In the year 2000 Nice decided to develop a line of products aimed

at “D.1.Y” and the unskilled installer, which took on the name of Mhouse.
By 2003 Mhouse was a trademark with a full range of products,

the strength of which rested in their simplicity and quality.

1. the contraction of “My House”. The place in which Mhouse products are used.
“My” signifies affection rather than position, particularly marked for D.I.Y lovers to whom the product is intended.

2. mouse, a mouse normally cunning (Mickey Mouse, Speedy Gonzales).

3. mouse, small tool, known to all, which has the objective of making personal computer functions a lot more
available. Thanks to technology this tiny but irreplaceable interface tool is capable of producing impressive results.
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Tiananmen Sq, Beijing, China x
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v ROIIING Shutters




Los Angeles, California, USA
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Yes, We Opeﬂ

Fortuny Palace, Venice, Italy
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Take your NiCe Wayl

Reproduce a Nice world
“‘Many thanks to all the people who believe in Nice”

Lauro Buoro
Chairman Nice Group SpA
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